
Our Foundations 
What we’re here to help you build



We’re BRIX, and we want to make 
branding work for your charity.

We’re sure your services are streamlined, the team you have is fantastic, 

but often the value of an effective brand and marketing is overlooked, or 

there’s a lack of time to develop your brand. This leads to the sound of your 

organisation getting lost amongst the ever-growing chorus of others.

We help to address those challenges by developing a brand that people are 

desperate to join the journey of, and create marketing solutions that drive you 

forwards. With any luck, it’ll help you avoid those sleepless nights worrying 

about funding too.



As we’re sure you may have found, our sector has been facing cuts for 

many years now, and so it’s even more important that you’re managing 

the areas that are in your control effectively. Your services are vital to our 

communities, but we’ve seen the stresses of gaining funding, and having 

the looming fear that things may not be able to continue in the direction 

you hoped. It’s not what you need to be thinking about.

Charities need to communicate clearly and creatively to the people who 

can help sustain their mission, because none of us want to shut the door 

on those we’re called to support. 

The Problem



We wouldn’t be here if it wasn’t for a charity. 

Adam, our Lead Designer was originally a 

volunteer at The Mix Stowmarket, but was 

given a chance to try his hand at working as 

a designer for them. All it took was a chance. 

Now he’s passionate about helping address 

the challenges he saw while working inside 

those charities!

All over the country, charities like yours are 

giving people chances every day. We want to 

lend a hand to help you now, using our skills 

and knowledge from working in the sector.

Our Experience

All profits from our work 
still go directly to The 
Mix, and always will.

THIS IS ADAM!



In-House 
Design Support
• Consulting 

• Design Template Creation 

• Internal Design Support 

• In-House Work Audits

Brand  
Development
• Identity Design 

• Brand Guidelines 

• Brand Strategy Workshops 

• Social Media Strategy 

• Marketing PlansWe anticipate that you will make 

the money spent with us back 

within 6 months of the brand 

launch, and it will be effective for as 

long as you need it to be.

Here are the other ways we can 

help you have a lasting impact:

Our Offer



The design industry is filled with hugely talented teams working in many 

disciplines, but it also has designers that offer cheap design with no 

strategic benefit, or huge fees with no real in-depth understanding of our 

sector. This makes commissioning them out of reach, and perhaps not the 

right fit for many smaller charities. This is the gap we aim to fill.

The Market



We know you want to build a better 
future for the communities 
you’re serving. We want to help you 
do that for as long as you need to.



Our Base

We still work closely with The Mix team, and we’re based at their community 

hub in Stowmarket. This gives us inside access to see the challenges 

charities are facing.

It also means that we can keep developing tools and strategies that are tried 

and tested within an organisation before going out to others, and it gives us 

a continued drive to support such vital components within our society, as 

we’ve seen the difference they can make.





That’s enough talk, here’s a 
snapshot of our previous work...



Bradfield & Rougham 
Baptist Church

Bradfield & Rougham Baptist Church are based in Suffolk, 

England. They work to “love Jesus together, and help others 

to do the same”. They also work to support those in need in 

the community.

The challenge they had was as CV19 hit, they didn’t have 

a particularly coordinated digital presence, nor did they 

have the time to produce social graphics that could be 

used when they had content. In order to support them, we 

worked on giving them a good digital base, and managed 

their social media presence during the first lockdown. 

Since then, we have supported them with digital strategy 

ideas and brand development.

FIRST PARTNERED WITH: 2020 

PROJECTS DELIVERED: 6 

WHAT WE’VE DELIVERED:  

• Social Strategy Ideas 

• Social Graphics 

• Brand Development 

• In-House Design Support

THE BRIEF:  

The pandemic has hit and we now 
need to re-think our communication 
across digital channels.





BRBC DIGITAL  
STRATEGY IDEAS

SELECT SOCIAL GRAPHICS



West  
Special 
School

Website:  
www.westspecialschool.org
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As you can imagine, 2020 was a tough year. School closures were 
enforced across Kenya, which means our children were sent home. 
In years gone by this would have been a scary prospect, but through 
lots of constant communication and support for the parents/carers, 
the children were all well looked after during lockdown. Schools have 
now reopened and Kutete, Evelyne and the staff have been busy at 
West with the wonderful children. 

Thankfully, 2021 looks much brighter! We hope that within the 
first few weeks of the year the dormitory project will be completed 
- another great reason to praise God! We also hope to see West 
Special School stand on its own two feet, without financial backing 
from abroad. It’s an exciting year ahead and we, as always, value your 
prayers.

Please keep an eye out for details on the next trip (TBC). We’ll be 
running a holiday Bible club for the children. For more details, email 
Pastor James at james.martin@brbaptistchurch.com

Asia 
Link

Website:  
www.asialink.org

03

FU
N

D
ED

 P
A

R
TN

ER

Asialink are reaching Asia by supporting, training and encouraging 
Asian believers to share the powerful gospel of Jesus within their 
own cultures. Asialink are thankful that the work of God continues 
through our partners. Even though we haven’t been able to go in 
person to see the projects, still the finances have reached those who 
are reaching the least reached in Asia.

In some cases God has expanded the scope of gospel outreach as 
a direct result of covid restrictions. We’ve heard of conversions in 
Pakistan, Nepal, Myanmar, Laos and elsewhere.

Please pray for 2021 that teams will be able to go out to smuggle 
Bibles for those who don’t have access. Pray for God to grow his 
church through the training of pastors. Pray for the captives in 
physical and spiritual slavery to be set free.

The focus of Frontiers is to send out teams to live out and share the 
love of Jesus in Muslim communities where no one has previously 
made him known. Because the Muslim world is so large and diverse, 
teams look different in different places.  From living in remote areas 
amongst nomadic people to working as an engineer in an oil-rich 
city; from caring for the poor, disabled and marginalised, to working 
as artists and musicians helping a new church express their worship 
in their own heart language.  Every team is different but with one 
single purpose, with love and respect inviting all Muslim peoples to 
follow Jesus.

As we pray for Frontiers, we can pray for breakthroughs amongst 
Muslims across the globe and that the workers of Frontiers would 
have the wisdom and courage they need to live out their calling. 

Frontiers Website:  
www.frontiers.org.uk
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The work of the Drop In in 2020 started well and we were serving, in some 

way or another, around 100 people in Bury who were either homeless, in 

shelters, hostels or move-on accommodation. When lockdown came we had to 

shut down operations very quickly with no time to prepare for how we might 

operate through the following months. We have, however, adapted and now 

have the following in place:

1.  There is a dedicated team of volunteers who are using Text Magic software 

to regularly communicate with the guests. This is generally used to encourage 

people through these difficult times, and just generally check in on how they 

are.  This software allows us to communicate with people in a very safe way.

2.  Individual personal mentoring help, and individual requests for material 

goods, are being provided whenever we can. These requests come in through 

Text Magic, via the Council, FB, email etc. 
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Bury  
Drop in

Website:  
www.burydropin.org

3. As a result of lock down the council created a site with 14 ‘Bunka bins’ in 

Bury. These are individual self-contained units for some of those who were 

sleeping rough. We cook fresh meals and deliver to these people twice a week. 

We also provide fresh meals to some of those who are in hostels but who are 

really struggling.

4. We have a group of people who have moved on from the Drop In to our 

new initiative called ’Table 1’. This is for people who are vulnerable and have 

needs but are no longer homeless or in hostels. This group has been an amazing 

success and whilst we were providing them with a social event where they cook 

together, eat together and do various courses, that has all obviously had to 

stop. The group were determined to keep together though as a support unit, 

and they have become very active with one another, and with the Drop In, just 

by forming their own group on Text Magic.

Once life returns to normal we will need to recruit more volunteers. When we 

come out of lock-down please do let Anthea Marshall know if you would be 

interested in joining this work.



Everything produced by BRIX is clear 
and helpful in its communication. 
They always deliver a professional 
and beneficial end product.

James Martin 
Pastor at BRBC



Emerging Leaders

Emerging Leaders exist to bring tangible hope to people 

through unlocking their potential using leadership mindset 

training. They have trained 76,200 people across 16 

countries since 2006 and have worked with partners 

such as M&S, Innocent Smoothies, The Department for 

International Development and Taylor’s of Harrogate.

We’ve worked with them mainly on developing their 

workbook, which is used for their core training programme 

called “Leadership for Life”. The goal of the workbook 

was to give both the facilitator and the people on the 

course a tool to help them and refer back to once they 

have completed the course. The challenge was to create 

a design direction which could be understood across 

multiple cultures and levels of ability. The book is still 

being used throughout the world now.

FIRST PARTNERED WITH: 2016 

WHAT WE’VE DELIVERED:  

• Brand Development 

• In-House Design Support

THE BRIEF:  

People aren’t remembering what 
we’ve taught them, we need to  
re-imagine our workbook.



What is good 
& bad financial 
management?

What are 
your dreams?

Saving for life

Personal 
budgeting for 

the future Changing your 
thinking will 

change your 
life

We can do more 
together than we 

can on our own

What 
keeps us in 
poverty?

 Lead  your Finances 



Previous Design Concept Development

 

MODULE   2 

LEAD YOUR  

TEAM

GET  clear  and  get  others  clear

PURPOSE 
Why are we doing this?

The reason our project exists is … 

ASK …

  Who does it serve?

  What need does it meet?

  Why does it matter?

  Who does it matter to?

GET  CLEAR  AND GET OTHERS CLEAR

Keep digging … keep asking ‘Why?’   
until you discover your ‘TRUE WHY’ 

Leadership
for life
Workbook 1.1

Take 
control 
of your l ife

       Where do we want to be?  - THERE

  

               FOCUS - What 3 things should we focus on?

     Who can help us?  - PARTNERS

                

                 NEXT STEPS 

GET  clear  and  get  others  clear GET  clear  and  get  others  clear

1. ________________________________

2. ______________________________________

3. ________________________________

WHO DO I KNOW? WHO DO I NEED TO KNOW?

CONCEPT DEVELOPMENT





Mid Suffolk  
District Council

We have also supported MSDC with funded projects which 

are designed to support the communities they serve.

We’ve worked with them on developing a pack to find 

an investment partner that could help them use their 

resources efficiently for the good of the community.

Alongside that, we have also worked with them on a 

community project in 2018/19 called “Sudbury Silk 

Stories”. They were funded to create a film that explained 

the rich history of making world class silk in Sudbury, and 

the people behind that industry. We created the brand 

identity and website for them to deliver this project. 

This enabled them to get a second years worth of funding 

to continue to develop the project.

FIRST PARTNERED WITH: 2019 

WHAT WE’VE DELIVERED:  

• Brand Development 

• Print Development 

• Web Design 

• Social Media Marketing Training

SILK STORIES SNAPSHOT RESULTS:

•  18 hours worth of video 
watched on the site in 
2020 alone.

•  Secured another year of 
funding for the project.









Based on the colours of the Sudbury Coat of Arms

CONCEPT DEVELOPMENT







It is an additional asset to have BRIX on board, they don’t just 
provide a design service, they completely invested in our work. 
A great listener, Adam was part of the our team, coming on 
the journey of project development with us, a sounding board, 
always helpful and supportive, happy to try out different ideas, 
even when it meant going back to the original one!

Carole Creasey 
Project Lead for Sudbury Silk Project



Suffolk Libraries

Suffolk Libraries are a charity improving the lives of 

thousands of people from Suffolk by providing safe, fun 

and inspiring spaces and services. They expand knowledge, 

connect people, stimulate creativity and foster a sense of 

community. They also lend physical and digital books – 

millions of them every year.

We’ve worked with them on multiple projects over the 

years, particularly supporting them with their in-house 

design, but are also working on implementing their new 

brand. We’ve worked with them on internal and external 

projects, strategy documents, campaigns and have loved 

being a part of what they’re aiming to do in our community! 

We’ve completed over 33 projects of various sizes over the 

past couple of years, but here are just a few of them.

FIRST PARTNERED WITH: 2018 

PROJECTS DELIVERED: 33 

WHAT WE’VE DELIVERED:  

• Brand Development 

• In-House Design Support













Always a pleasure to work with. They’re 
creative, they listen to ideas, and deliver 
helpful and timely amendments and 
advice, can thoroughly recommend!

Hannah Foulstone 
Marketing Assistant at Suffolk Libraries



The Mix Stowmarket

The Mix Stowmarket exist to empower and enable young 

people to change their world and ours. They do that through 

coaching, counselling and in-school support. They also have 

activities for all the community to enjoy at their multi-million 

pound community space.

We’ve started off supporting them in -house with all 

manor of projects and continue to work with them on 

brand development and in-house design. Our most recent 

project with The Mix was creating a completely overhauled 

website  (due to be released April 2021) and working 

through some brand strategy sessions with them. We also 

support them one day a week with digital marketing and 

social media strategy. Every penny of profit we make goes 

back to supporting these wonderful people!

FIRST PARTNERED WITH: 2016 

PROJECTS DELIVERED: 100+ 

WHAT WE’VE DELIVERED:  

• Brand Development 

• In-House Design Support 

• Social Media Strategy 

• Web Design



ADVERT 
TEMPLATE

Date: Insert Date
Time: Insert Time

This is a short description of what 

the event/activity is and what people 

will gain from it. More details should 

be given in the description of the 

social media post, including the call 

to action.

COME AND 
POP IN TO  
DROP IN
Open from 16:00–18:00

Here’s some of the 
things we do:

• Wellbeing Support

• Coaching 

• Outreach Youth Work 

• Working in Schools

• Alternative Education 

• Life Skills 

• Employability Advice

COULD YOU 
HELP US KEEP 
DELIVERING 
SERVICES?

The impact of the COVID 19 crisis 
has led to local young people and 
their families needing The Mix’s 
support services now more than ever.
 
Support The Mix to maintain these 
services in your community by 
making a small donation.

Text MIXFIVE to 70085  
to donate £5

(Texts cost £5 plus one  
standard rate message)

Text MIXTEN to 70085 
to donate £10 

(Texts cost £10 plus one 
standard rate message)

*includes an option to add gift aid

SELECT SOCIAL GRAPHICS









Let’s Talk are a series of videos based on wellbeing. They deliver short 
and instantly applicable tips so that parents and professionals can find 
inspiration, gain support and take their learnings into their day to day lives.

P O S I T I O N I N G





Corporate & Business

Room 
Rates

Education & Public Sector

Room 
Rates

Charity & Community

Room 
Rates

To book, view the rooms, or find 
out more information: 
 
hello@bookaspace.org
www.bookaspace.org
01449 745130

127 Ipswich Street, 
Stowmarket, 
IP14 1BB

1 hr 1 hr 30 2 hrs 2 hrs 30 half day full day

15.00  22.25 30.00 37.50 60.00 90.00 

 30.00 45.00 60.00 75.00 120.00 180.00

 25.00 37.50 50.00 62.50 100.00 150.00

 30.00 45.00 60.00 75.00 120.00 180.00 

Meeting / training rooms

Youth hall *

Cafe space *

Performance hall

*restrictions apply

Technical support for the performance hall is chargeable at £30 per hour. 

We also offer use of digital display screens and flipcharts to help your meetings and events 

run smoothly. Tea and Coffee is available at a cost of £1 per person per serving (exc. VAT).  

We can cater for up to 100 delegates.

Catering is also 
available from our 
award winning 
café. Get in touch 
to find out more!

Technical support for the performance hall is chargeable at £30 per hour. 

We also offer use of digital display screens and flipcharts to help your meetings and events 

run smoothly. Tea and Coffee is available at a cost of £1 per person per serving (exc. VAT).  

We can cater for up to 100 delegates.

To book, view the rooms, or find 
out more information: 
 
hello@bookaspace.org
www.bookaspace.org
01449 745130

127 Ipswich Street, 
Stowmarket, 
IP14 1BB

1 hr 1 hr 30 2 hrs 2 hrs 30 half day full day

 7.50  11.25 15.00 18.75 30.00 45.00 

 15.00 22.50 30.00 37.50 60.00 90.00

 12.50 18.75 25.00 31.25 50.00 75.00

 15.00 22.50 30.00 37.50 60.00 90.00 

Meeting / training rooms

Youth hall *

Cafe space *

Performance hall

*restrictions apply

Catering is also 
available from our 
award winning 
café. Get in touch 
to find out more!



At Cabbages & Kings our catering 
team, both seasoned professionals 
and young creatives, work closely 
together to ensure all your needs 
are met.

Cabbages & Kings Catering is a 
part of The Mix. A Youth Work 
Charity that exists to empower 
Young People to change their 
world and ours.

The true beauty of Cabbages 
& Kings is found in the fact 
that every event, every meal, 
every bite, plays a huge role in 
supporting young people in their 
professional development and in 
enabling the Mix to become and 
remain a reality. 

Now thats catering that tastes 
good and does good!

100% of any profit goes directly 
to supporting young people in and 
around Mid Suffolk.

We love great food done 
well. We love creating, 
cooking, baking and 
hosting. We love simplicity. 
We think you will find them 
all within these pages.

Plat 
ters

Par 
ties

Plates

Food that changes the world

Example image - see sketch for composition guide

For our full Platters menu visit our website or give us a call

Plates 

JACKED 
POTATO BAR 
•  BBQ Meat Balls 

(served with Battered 
Onion Bits)

•  Sweet Chilli Chicken
•  Sour Cream and Chives
•  Vegetable Curry

SOUPS & 
STEWS
Served with you choice 
of side

•  Broccoli & Stilton
•  Curried Cauliflower
•  Beef & Sausage 
•  Chicken & Thyme

ROASTS & 
BAKES
All served with vegetables, 
Yorkshires and gravy 

•  Roast Pork with 
Crackling

•  Roast Beef with 
Horseradish Sauce

•  Vegetable Lasagne
•  Roasted Nut Bake

DESSERT 
BAR 
All served with Custard 
and Cream

•  Apple Pie
•  Sticky Toffee Pudding
•  Eton Mess
•  Lemon Tart

a buffet 
 by any 
other name

Cabbages & Kings buffets are designed to be 'build your own’ feasts. 
Pick up a plate and away you go. Whether you want a warming stew, 
a filling roast, a sizzling fajita or a deliciously simple jacket potato 
Cabbages & Kings plates can cater for you.

Our delicious range of savoury and sweet plates taste great and look 
fantastic. Whats more, 100% of any profit goes to support young people. 
Now thats food that tastes good and does good! Here’s a small sample of 
our buffet options with just a few of the many choices available:



Diocese of  
St Edmundsbury  
& Ipswich

The Diocese of St Edmundsbury and Ipswich was founded 

in 1914 and includes the county of Suffolk, except for an 

area of North East Suffolk around Lowestoft, and one parish 

in the county of Essex. It serves about 631,000 people living 

in a geographical area of more than 1,400 square miles. 

Part of their “Growing in God” strategy means that they’re 

aiming to engage more young people in families in the 

Christian faith, doing that through many different avenues.

Our job was to re-imagine the identity for a “Gather” event 

for young people and give them a platform to start to get 

people interested across digital and analog channels.

SNAPSHOT RESULT:

Following our work, the 
event had its biggest 
attendance so far!

FIRST PARTNERED WITH: 2019 

WHAT WE’VE DELIVERED:  

• Brand Development 

• Print Development

THE BRIEF:

The previous brand missed the 
mark. We need to re-brand it to 
reach more people.



EAT. LAUGH. MEET.







Alder Carr Farm

Alder Carr Farm offers a day out for the whole family with 

the farmshop and deli, Barn cafe, craft shops, plant centre, 

picnic play area and farm nature trail. As well as being home 

to award-winning Alder Tree ice cream. They are based 

in Needham, and if you’re wondering their ice cream is 

FANTASTIC.

While they’re not a third sector organisation, they’re local to 

us and have a massive community focus and are looking 

to do business in a way that cares for the environment and 

supports causes worth investing in.

Our main area of work was with them on their Christmas 

brochure for 2019. We assisted them with coming up with 

a concept for the book and helping them use it to increase 

their Christmas sales.

SNAPSHOT RESULT:

The goal of the brochure 
was to increase Christmas 
turkey sales, and we 
helped them do that.

FIRST PARTNERED WITH: 2019 

WHAT WE’VE DELIVERED:  

• Brand Development 

• Production

THE BRIEF:  

We need to develop a document 
that helps us to make more 
Christmas and butchery sales.
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choose your favourite tree whenever you 
like. 
 

4 Turkeys & geese Our turkeys & geese all come from Great 
Grove Turkeys in Attleborough, Norfolk. 

Great Grove Poultry is a traditional family 

run farm. All of their Norfolk Turkeys and 

Geese are free to roam around their 35 

acres of Norfolk woodland and grassland 

enhancing a stress free environment. 

Using an aged old method of farming, 

they allow their traditional Norfolk Turkeys 

and Geese plenty of time to grow to 

maturity giving a far superior quality bird 

with natural gamey flavours. Everything 

is prepared on the farm, graded and game 

hung in large chillers (minimum 10 days) 

to make them exceptionally tender, 

adding all the natural flavours that this 

type of production depends on. 

Turkeys & geese must be pre-ordered by:  

 

 
Live turkey  
Prepared turkey 
cooked turkey   

5 Hams, Sausage & 
Bacon 

Award Winning British 
Sausages, Dry Cured Bacon 

and Ham, handmade with 
Suffolk Pork Reared on Our 

Own Family Farm. 

Lane Farm is a family run farm in its 
third decade of business. They 

produce a range of pork products 
from succulent ham, sausages to 

salami and bacon to burgers using 
only the finest and freshest meat 

reared on the farm itself. Their bacon 
is dry-cured by hand and is a 

genuine labour of love. 

The welfare of the pigs is always at 
the forefront of their minds and we’re 
proud to say that they’re members of 

 
Ham 
Sausage 
Bacon 
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Delightful to work with, friendly and 
professional, and a fantastic end 
product to boot. Thank you!

Stephany Hardingham 
Owner at Alder Carr Farm



SOLVE
EDUCATION

SELECT LOGOS



Give us a shout if we can help! 
Thanks for looking through.


